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About the SMPS
Foundation

The SMPS Foundation is a not-for-profit
501(c)(3) organization established by the Society
to promote research and education that advances
the body of knowledge in the field of professional
services marketing and develops a greater
understanding of the role and value of marketing
in the industries we serve.

The SMPS Foundation actively promotes
recognition of professional services marketing as
an essential element of the modern A/E/C
business model. It seeks to identify and evaluate
evolving marketing practices and to provide
marketers with information and tools needed to
achieve effective results in the changing business

environment.

Research and White Papers

Each year, the Foundation seeks proposals for
original research to educate the industry and
contribute to the body of knowledge on
professional services marketing. To learn more or

to propose a topic, please contact the SMPS
National Office at 800.292.7677.

To review and download previous research, visit:
www.smps.org/foundresearch.

Support the Foundation

Invest 2 Thrive!

The work of the SMPS Foundation is funded
entirely by voluntary, tax-deductible
contributions from both individuals and
corporate donors who recognize the growing
importance of marketing’s role and who wish to
invest in its future. To make a donation, visit:

www.smps.org/foundinvest.
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